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China is a large consumer and producer of pork. The U.S. Department of Agriculture 60 reported that, in 2014, China had a pork consumption of 57.169 million tons, which 61 accounted for 52% of the global consumption, and a per capita pork consumption of 62 41.9 kilograms, which was approximately 4.6 times that of the average for the rest of 63 the world.
1 However, the latest research indicated that 13,278 quality and safety 64 incidents pertaining to pork and pork products were exposed by mainstream online impacted consumer safety and social trust in the Chinese mainland. 78 The nature of food safety problems is information asymmetry (Smith et al., 2011).
79
When information asymmetry widely exists between producers and consumers, 80 consumers may make adverse selections due to an information disadvantage, which 81 leads to inefficiency of market mechanisms. In general, consumers evaluate the quality 82 of a product based on the characteristic information of product quality and safety, which 83 reaches the consumers in the form of quality cues. This information is defined from the 84 perspective of consumer demand as product attributes, which are classified into search, 85 experience, and credence attributes (Becker, 2000 The probability that consumer n chooses product profile i is given by:
In order to determine the choice probabilities in equation (4) appearance, the highest consumer utility was assigned to "very fresh-looking", followed 291 by "fresh-looking", while "passable-looking" and "bad-looking but edible" had negative 
306
Please insert Table 2 As shown in Figure 2 , utilities assigned by consumers aged over 65 years to 317 "traceability information covering farming, slaughter and processing, and circulation 318 and marketing" and "traceability information covering farming, and slaughter and 319 processing" were lower than those assigned by consumers in other age groups, and the opposite was true for "traceability information covering farming" and "no traceability to complete traceability information and also to "traceability information covering 344 farming, and slaughter and processing", and "traceability information covering farming".
345
Consumers with a master's degree or higher and those with a junior college or bachelor's 346 degree had the highest preference for "international third-party certification", followed 347 by "government certification"; those with a senior high school or lower degree most 348 preferred "government certification", followed "domestic third-party certification" and consumers with a higher income had a higher preference for "international third-party 400 certification", while "government certification" was most preferred by consumers with a 401 junior college or bachelor's degree and those with a low income. Table 1 for the definitions of different levels.
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